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Holiday Shoppers Escape to InterContinental Tampa f or a  
“Santa’s Sneak Away” Experience 

 

TAMPA (November 19, 2007)— InterContinental Tampa is making it easy for shoppers to 

check off their shopping lists in style this holiday season. Those in search of the perfect gifts along 

with some relaxation for themselves can book the “Santa’s Sneak Away”   package at 

InterContinental Tampa and enjoy a true luxury shopping experience.  

“Santa’s Sneak Away” Package 

Starting at $319*/per night 

Nov. 23-Dec. 23, 2007 

• Candy Cane-Tinis 

• Shop til’ You Drop Pedicure 

• Chauffeured Car  Service 

• Cookies and Egg Nog at Bedtime 

• “Couture Courier” 

• Guide to Shopping Hot Spots  

Eager shoppers will start their day off right with a festive Candy Cane-Tini and then hop into 

a luxurious chauffeured car to hit all the shopping hot spots. The “In the Know” concierge service 

will do the hard work of mapping out a perfect shopping strategy to include the most authentic 

Tampa boutiques and retailers. InterContinental Tampa is conveniently located in the midst of a 

shopping mecca featuring upscale malls as well as quirky local stores, leading to a treasure trove 

of perfect gifts.  

After a day of playing Santa, guests will look forward to pampering their tired tootsies with 

peppermint pedicures.  Their very own “couture courier” takes the hassle out of shipping gifts back 

home so nosy kids and significant other will be pleasantly surprised. A perfect evening includes 

relaxing in InterContinental Tampa’s famously comfortable king-sized beds with luxe linens and a 

steaming mug of egg nog with warm cookies.   

As the newest luxury hotel in Tampa, InterContinental Tampa crowns the transformation of 

the Westshore business & shopping district conveniently located next to downtown Tampa and 

Tampa International Airport. Touting all of the amenities that the InterContinental name commands, 
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the hotel offers wireless high-speed internet throughout the entire hotel, state-of-the-art fitness 

center as well as rooftop pool with spectacular views of the bay and city. Rooms and suites blend 

sophisticated urban ambiance with authentic local charm, featuring fresh decor, feather top 

mattresses with luxurious linens, functional working areas, LCD flat-screen TV’s and iPod docking 

stations. 

For more information on the newest luxury hotel in Tampa, please call (866) 915-1558 or 

visit www.intercontampa.com.  

*Rate per package/per night based on a one-night stay weekend stay and double occupancy; any additional 
guests will incur additional charges. Excludes taxes and gratuities. Advanced reservations required. Rate 
non-transferable. Offer not available for groups or in combinations with other. 

### 

The 323-room hotel is owned by an affiliate of Lowe  Enterprises Investments and will be 
managed by the wholly owned Lowe subsidiary Destina tion Hotels & Resorts. 
 
Notes to Editors:  
InterContinental Hotels Group PLC (IHG) of the United Kingdom [LON:IHG, NYSE:IHG (ADRs)] is 
the world's largest hotel group by number of rooms.  IHG owns, manages, leases or franchises, 
through various subsidiaries, over 3,700 hotels and more than 558,000 guest rooms in nearly 100 
countries and territories around the world. IHG owns a portfolio of well recognised and respected 
hotel brands including InterContinental® Hotels & Resorts, Crowne Plaza® Hotels & Resorts, 
Holiday Inn® Hotels and Resorts, Holiday Inn Express®, Staybridge Suites®, Candlewood Suites® 

and Hotel Indigo®, and also manages the world's largest hotel loyalty programme, Priority Club
® 

Rewards with over 31 million members worldwide� 
 
The company pioneered the travel industry’s first collaborative response to environmental issues 
as founder of the International Hotels and Environment Initiative (IHEI). The IHEI formed the 
foundations of the Tourism Partnership launched by the International Business Leaders Forum in 
2004, of which IHG is still a member today. The environment and local communities remain at the 
heart of IHG’s global corporate responsibility focus. 
 
IHG offers information and online reservations for all its hotel brands at www.ihg.com and 
information for the Priority Club Rewards programme at www.priorityclub.com. 
 
For the latest news from IHG, visit our online Press Office at www.ihg.com/media 
  

 


