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NEWEST LUXURY HOTEL IN TAMPA ADDS MEMBERS TO GROWIN G TEAM OF
EXCELLENCE

TAMPA (July XX, 2007) — InterContinental Tampa - - the newest luxury hotel in Tampa - -
welcomes executives to its opening team. With a new general manager for Shula’s Steak House,
catering manager and sales manager, the hotel continues to poise itself for success. With an $18
million investment within Florida’s largest business district, InterContinental Tampa heralds the
emergence of a long awaited luxury hotel in one of Florida’s most loved destinations.

The nationally renowned Shula’s Steak House gains a new general manager in Victoria
Fernandez. With experience overseeing and coordinating food and beverage operations at fine
hotels and restaurants, Fernandez will ensure guests at Shula’s Steak House experience
excellence in service and quality. Both are components that have made the steak house one of
Tampa’s most loved restaurants. A graduate of the University of South Florida in Tampa,
Fernandez is familiar with the rich tradition and history of Shula’s Steak House.

Also adding experience to the exceptional food services of InterContinental Tampa is Maria
Campos, taking on the position of catering manager. Campos will make sure that no detail is
overlooked during special occasions ranging from business meetings to black-tie affairs. As a
certified wedding consultant, Campos has the credentials to help brides make their wedding
receptions memorable. With over 10 years of experience in the hospitality industry, Campos is sure
to epitomize service and creativity.

Bringing more than 10 years of experience in sales as well as the hospitality industry,
Michele Lewis joins the InterContinental Team as sales manager. Lewis has worked at high-end
properties in three different states while consistently meeting or exceeding sales goals. Lewis will
strive to secure the hotel's spot as the premier meetings and event destination in the west Florida
region.

Opening late summer 2007 as the newest luxury hotel in Tampa, InterContinental Tampa
crowns the transformation of Tampa’s Westshore business & shopping district conveniently located
next to downtown Tampa and Tampa International Airport. Touting all of the amenities that the
InterContinental name commands, the hotel offers wireless high-speed internet throughout the

entire hotel, state-of-the-art fithess center, full-service concierge program, as well as rooftop pool
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with spectacular views of the bay and city. The ideal place for Tampa weddings and meetings,
InterContinental Tampa offers 21,000 square feet of flexible meeting and events space. The hotel
also offers dining at world-famous Shula's Steak House, gourmet llly coffee products and “fare on
the go” at Caffé and an extensive cocktail menu at Shula’s No Name Lounge. Rooms and suites
blend sophisticated urban ambiance with authentic local charm, featuring fresh decor, feather top
mattresses with luxurious linens, functional working areas, LCD flat-screen TV’s and iPod docking
stations.

For more information on the newest luxury hotel in Tampa, please call (866) 915-1558 or
visit www.intercontampa.com.

it

The 323-room hotel is owned by an affiliate of Lowe Enterprises Investments and will be
managed by the wholly owned Lowe subsidiary Destina tion Hotels & Resorts.

Notes to Editors:

InterContinental Hotels Group PLC (IHG) of the United Kingdom [LON:IHG, NYSE:IHG (ADRs)] is
the world's largest hotel group by number of rooms. IHG owns, manages, leases or franchises,
through various subsidiaries, over 3,700 hotels and more than 558,000 guest rooms in nearly 100
countries and territories around the world. IHG owns a portfolio of well recognised and respected
hotel brands including InterContinental® Hotels & Resorts, Crowne Plaza® Hotels & Resorts,
Holiday Inn® Hotels and Resorts, Holiday Inn Express®, Staybridge Suites®, Candlewood Suites®

®
and Hotel Indigo®, and also manages the world's largest hotel loyalty programme, Priority Club
Rewards with over 31 million members worldwide

The company pioneered the travel industry’s first collaborative response to environmental issues
as founder of the International Hotels and Environment Initiative (IHEI). The IHEI formed the
foundations of the Tourism Partnership launched by the International Business Leaders Forum in
2004, of which IHG is still a member today. The environment and local communities remain at the
heart of IHG’s global corporate responsibility focus.

IHG offers information and online reservations for all its hotel brands at www.ihg.com and
information for the Priority Club Rewards programme at www.priorityclub.com.

For the latest news from IHG, visit our online Press Office at www.ihg.com/media




