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TAMPA’S NEWEST LUXURY HOTEL INTRODUCES A NEW LEVEL OF FINE 

DINING AND CATERING OPTIONS 

TAMPA (August XX, 2007) --Along with all of the amenities guests have come to expect from 

the InterContinental name, Tampa’s newest luxury hotel, InterContinental Tampa offers exciting 

new culinary experiences for occasions ranging from lavish affairs and corporate meetings to 

intimate dining and gourmet coffee. Opening late August 2007 with an $18 million investment in 

Westshore, Florida’s largest business district, InterContinental Tampa heralds the emergence of a 

long awaited luxury offering in one of Florida’s most loved destinations.  

  Guests don’t have to venture outside the hotel to experience world-class dining. Shula’s 

Steak House offers its award winning Shula cuts Certified Angus Beef brand steaks, fresh seafood 

and heavenly desserts right inside InterContinental Tampa. With menu items such as Australian 

lobster tail, cowboy steak and molten lava chocolate cake, Shula’s is truly unbeatable. Designed 

around the Miami Dolphins perfect season, guests will dine in a richly appointed atmosphere with 

dark woods complementing deep leather accents. Those looking for a more casual way to unwind 

can enjoy the extensive cocktail menu and revamped appetizer menu at Shula’s No Name Lounge 

while watching the NFL Sunday Ticket on plasma TV’s .  

Bringing more than 10 years of culinary experience to the table (and kitchen) 

InterContinental Tampa Executive Chef Jonathan Luft will provide guests with the finest in hotel 

cuisine. Innovative menus with varied selections will please all palates with cuisine to match events 

ranging from glamorous black-tie events to beach themed barbeques, no detail is overlooked by 

the experienced staff. To help brides-to-be put together the perfect menu to complement their big 

day, a wedding coordinator is also available to work hand-in-hand with the bride and catering staff.  

Meeting planners don’t have to think twice about epicurean services while getting down to 

business at InterContinental Tampa. Conference services managers work closely with the catering 

team to provide intimate and professional attention to the needs of every attendee. While 

brainstorming in their Herman Miller ergonomic chairs, meeting attendees can look forward to 

delicious and healthy fare on their much-needed breaks.  

Early birds can get their java fix at Caffé conveniently located in the lobby and serving Illy 

coffee products. An authentic Italian brand that has roasted coffee for generations, Illy brings 



TAMPA’S NEWEST LUXURY HOTEL INTRODUCES A NEW LEVEL OF FINE DINING AND CATERING 
OPTIONS 
AUGUST XX, 2007 
Page 2 
 
coffee back to it’s roots with a single perfect blend of coffee handpicked from nine different growing 

regions around the world. Founded in 1933 in Treiste, Italy, Illy has garnered a devoted following 

due to their dedication and pursuit of the finest coffee blend.  

As the newest luxury hotel in Tampa, InterContinental Tampa crowns the transformation of 

the Westshore business & shopping district conveniently located next to downtown Tampa and 

Tampa International Airport. Touting all of the amenities that the InterContinental name commands, 

the hotel offers wireless high-speed internet throughout the entire hotel, state-of-the-art fitness 

center, full-service concierge program, as well as rooftop pool with spectacular views of the bay 

and city. The ideal place for Tampa weddings and meetings, InterContinental Tampa offers 21,000 

square feet of flexible meeting and events space. The hotel also offers dining at world-famous 

Shula's Steak House, gourmet Illy coffee products and “fare on the go” at Caffé and an extensive 

cocktail menu at Shula’s No Name Lounge. Rooms and suites blend sophisticated urban ambiance 

with authentic local charm, featuring fresh decor, feather top mattresses with luxurious linens, 

functional working areas, LCD flat-screen TV’s and iPod docking stations. 

For more information on the newest luxury hotel in Tampa, please call (866) 915-1558 or 

visit www.intercontampa.com. 

### 

The 323-room hotel is owned by an affiliate of Lowe  Enterprises Investments and will be 
managed by the wholly owned Lowe subsidiary Destina tion Hotels & Resorts. 
 
Notes to Editors:  
InterContinental Hotels Group PLC (IHG) of the United Kingdom [LON:IHG, NYSE:IHG (ADRs)] is 
the world's largest hotel group by number of rooms.  IHG owns, manages, leases or franchises, 
through various subsidiaries, over 3,700 hotels and more than 558,000 guest rooms in nearly 100 
countries and territories around the world. IHG owns a portfolio of well recognised and respected 
hotel brands including InterContinental® Hotels & Resorts, Crowne Plaza® Hotels & Resorts, 
Holiday Inn® Hotels and Resorts, Holiday Inn Express®, Staybridge Suites®, Candlewood Suites® 

and Hotel Indigo®, and also manages the world's largest hotel loyalty programme, Priority Club
® 

Rewards with over 31 million members worldwide� 
 
The company pioneered the travel industry’s first collaborative response to environmental issues 
as founder of the International Hotels and Environment Initiative (IHEI). The IHEI formed the 
foundations of the Tourism Partnership launched by the International Business Leaders Forum in 
2004, of which IHG is still a member today. The environment and local communities remain at the 
heart of IHG’s global corporate responsibility focus. 
 
IHG offers information and online reservations for all its hotel brands at www.ihg.com and 
information for the Priority Club Rewards programme at www.priorityclub.com. 
 
For the latest news from IHG, visit our online Press Office at www.ihg.com/media 
  

 


