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NEWEST LUXURY HOTEL IN TAMPA PRAISED FOR ITS DESIGN

TAMPA (August XX, 2007) — The design team for InterContinental Tampa - - the newest luxury
hotel in Tampa - - has been recognized with a prestigious Design Excellence Award from the
Georgia Chapter of the American Society of Interior Designers. The design firm CMMI was
recognized with a Gold Award for Best Singular Space  for their innovative work on
InterContinental Tampa.

The CMMI design team was challenged to create a setting where guests can relax and
unwind in rooms that still retain a high level of function. The decor captures the blue and white
coastal palette that reflects the traditional and timeless colors of seaside design while offering high
tech accompaniments expected by the discerning traveler, including flat screen TV's, iPod docking
stations, and wireless high-speed internet.

The guest rooms of InterContinental Tampa achieve the delicate harmony of form and
function by blending today’s technology with dark stained woods, natural stone, and clean lines.
Weary travelers will relax in posh beds featuring leather-upholstered headboards, feather-top
mattresses and luxurious linens in shades of indigo, deep orange, and crisp white.

“We are beyond excited to have our guests experience our new rooms. CMMI did an
amazing job creating a space that is both relaxing and inspiring and will set the new standard in
Tampa luxury,” says InterContinental Tampa Managing Director Charles Naberhaus.

The much heralded end result is an authentic Florida-style casual setting that still maintains
an air of sophistication, urban ambience and luxury associated with InterContinental Hotels the
world over.

Opening late summer 2007 as the newest luxury hotel in Tampa, InterContinental Tampa
crowns the transformation of Tampa’s Westshore business & shopping district conveniently located
next to downtown Tampa and Tampa International Airport. Touting all of the amenities that the
InterContinental name commands, the hotel offers a state-of-the-art fithess center, full-service
concierge program, as well as rooftop pool with spectacular views of the bay and city. The ideal
place for Tampa weddings, wedding receptions and meetings; InterContinental Tampa offers

21,000 square feet of flexible meeting and events space. The hotel also offers dining at world-
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famous Shula's Steak House, gourmet llly coffee products and “fare on the go” at Caffé and an
extensive cocktail menu at Shula’s No Name Lounge.
For more information on the newest luxury hotel in Tampa, please call (866) 915-1558 or
visit www.intercontampa.com.
it

The 323-room hotel is owned by an affiliate of Lowe Enterprises Investments and will be
managed by the wholly owned Lowe subsidiary Destina tion Hotels & Resorts.

Notes to Editors:

InterContinental Hotels Group PLC (IHG) of the United Kingdom [LON:IHG, NYSE:IHG (ADRs)] is
the world's largest hotel group by number of rooms. IHG owns, manages, leases or franchises,
through various subsidiaries, over 3,700 hotels and more than 558,000 guest rooms in nearly 100
countries and territories around the world. IHG owns a portfolio of well recognised and respected
hotel brands including InterContinental® Hotels & Resorts, Crowne Plaza® Hotels & Resorts,
Holiday Inn® Hotels and Resorts, Holiday Inn Express®, Staybridge Suites®, Candlewood Suites®

®
and Hotel Indigo®, and also manages the world's largest hotel loyalty programme, Priority Club
Rewards with over 31 million members worldwide

The company pioneered the travel industry’s first collaborative response to environmental issues
as founder of the International Hotels and Environment Initiative (IHEI). The IHEI formed the
foundations of the Tourism Partnership launched by the International Business Leaders Forum in
2004, of which IHG is still a member today. The environment and local communities remain at the
heart of IHG’s global corporate responsibility focus.

IHG offers information and online reservations for all its hotel brands at www.ihg.com and
information for the Priority Club Rewards programme at www.priorityclub.com.

For the latest news from IHG, visit our online Press Office at www.ihg.com/media




